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When It Takes a Miracle

To Sell Your House

Owners, Realtors Bury Statues
Of St. Joseph to Attract Buyers;
Don’t Forget to Dig Him Up

By SArRA SCHAEFER MUNOZ

ARJI LUNA is Jewish by heritage and Bud-

dhist by religion, She meditates regularly.

Yet when she and her husband put their
Brookivn, N.Y., house on the market this year and
offers kept falling through, Ms. Luna turned to an
unlikely source for help: 5t. Joseph.

The Catholic saint has long been beheved to

help with home-related matters. And according to
lore now spreading on the Internet and among des-
perate home-sellers, burving St. Joseph in the yard
of 2 home for sale promises a prompt bid. After Ms.
Luna and her husband
held five open houses,
even baking cookies for
one of themn, she ordered
a St, Joseph “real estate
kit” online and buried
the three-inch white
F  statue in her yard.
; “1 wasn’t sure if it
would be disrespectful
for me, a Jewish Bud-
: dhist. to co-opt this
Some choose to bury saini for my real-estate
St. Joseph upside down, Ppurposes,” says Ms.
———————————— TLuna, a& writer. She fig-
ured, “Wwell, eould it hurt?”

With the worst housing market in recent
vears, St. Josephis enjoving a flurry of attention.
Some vendors af religious supplies say St. Jo-
seph statues are flying off the shelves as an in-

creasing number of skeptics and non-Catholics |
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look for some saintly intervention to help them
sell their houses.

Some Realtors, too, swear by the practice.
Ardell DellaLoggia, a Seattle-area Realtor, buried
a statue beneath the “For Sale” sign on a prop-
erty that she thought was overpriced. She didn’t
tell the owner until after it had sold. “He was an
atheist,” she explains. “But he thanked me.”

Existing-home sales fell 8% in September to a
seasonally adjusted annual rate of 5.04 million

units, the lowest level in nearly 10 years, according
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